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Interface was founded on the 
belief that, by bringing people 
and ideas together, we can create 
exciting solutions in unexpected 
ways. For years we've taken 
a holistic approach to design, 
looking beyond just beautiful tiles, 
to the system around them — while 
engaging brilliant minds around 
the world that can help us move 
closer to our Mission Zero® goals. 
We've found that beauty in design 
doesn't simply mean the aesthetic 
end result in our product, but 
also the cumulative impact of our 
process—and that, when the two 
are synchronous, it can result 
in something as powerful as our 
newest collection, Net Effect.™







Pictured: Local fishing 
boat used by Danajon 
villagers to sail the 
bank, collecting waste 
fishing nets.

The ocean covers 71% of the 
Earth’s surface and holds 97% 
of the planet's water.



At least 660 million people 
around the globe rely on the 
ocean for their livelihoods. 
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“Putting money into our 
community bank through Nets 
for Pesos meant our bank was able 
to loan that money out for things 
like school. My sister was one of the 
first to get such a loan. Never did 
I think this would happen because 
of a fishing net.”

Cristina Peptio (paraphrased), 
Village Community Banking Group, 
The Philippines 

The Ripple Effect
Creating a Restorative Loop with the 
Net-Works™ program

At Interface, recycling isn’t exactly news. For 
18 years, we have deepened our pledge to close 
the loop and use only recycled or biobased 
materials in our products. This includes 
challenging suppliers to find ways of recycling 
fibers from our own products and those of our 
competitors to bring the polymers back into 
new products — making beauty from waste. The 
use of 100% recycled content type 6 nylon yarn 
in many of our products is bringing us another 
step closer towards our Mission Zero goal: 
to eliminate any negative impact Interface may 
have on the environment by 2020.

To achieve Mission Zero, we strive to only 
work with partners who have that same level of 
commitment to building a restorative loop. 

Our trusted yarn supplier and partner, Aquafil, 
has pioneered ways to supply Interface with 
recycled nylon fibers since 2011 — repurposing 
waste nylon from many sources, including yarn 
reclaimed through our own ReEntry® program 
and end of life fishing nets recovered from the 
fishing industry supply chain.

With at least 660 million people 
around the globe relying on the ocean for their 
livelihoods, and many living on the poverty 
line, Miriam Turner, Interface’s Assistant VP, 
Co-Innovation, saw an opportunity. Inspired 
by Aquafil’s recycling strides, she asked "Could 
we take this down to the community level and 
benefit some of the poorest people in the world? 
What if we could build a truly inclusive business 
model—buying discarded nets from local 
fishermen — giving them extra income — and 
cleaning up the beaches and oceans at the same 
time?”

 Scoping a project of this magnitude 
requires a lot of hands, hearts and minds, 
so in 2011 the Co-Innovation Team began 
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Pictured: Net-Works cash box 
managed by and benefitting the  
local commnunity.

assembling an army of collaborators, including 
the Zoological Society of London™ and marine 
biologist, Dr. Nick Hill. After intensive research 
and planning, they decided to focus the 
Net-Works pilot program within the 7,000 
Philippine islands, on the Danajon Bank — in 
one of only six double reefs in the world.

 And thus, Net-Works was born. The 
effects of clearing the beaches of nets isn’t just 
aesthetic. "In an ecosystem as delicate as the 
Danajon Bank," Hill states, "discarded nets are 
incredibly destructive. The nets take centuries 
to degrade, and with a nylon density greater 
than that of water, the nets lie on the ocean floor 
where they do untold damage to marine life."

 Along with helping the villagers 
clean, sort and sell back the waste nets, 
Interface and the Net-Works partners have 
established community banking systems for 
the residents — supporting and strengthening 
the local, developing economy, and providing 
new financial opportunities for residents. 
Community banking empowers village members 
to establish forms of microinsurance, savings 

and loans for the benefit of both individuals and 
the community. 
It means building new models of materials 
sourcing to ensure the health and safety of our 
environment. It means beautifully designed 
products, crafted with care and purpose. 
And it means another step closer to achieving 
Mission Zero.



In a Blue 
State of Mind
Introducing the Net Effect

Every body of water on the planet has its own 
unique symphony of blue. While most of the 
sun's UV rays are absorbed into the depths, the 
short wavelengths of blue light are reflected off 
algae, phytoplankton and marine life — leading 
to swirling sapphires, aqueous aquamarines and 
turbulent teals. All of which inspired the 
colorways in Net Effect.







Photographer Geof Kern composed the 
imagery for Net Effect layer by layer using two 
artistic approaches from his past, collage 
with montage. The difference today is that 
Kern used a cursor instead of scissors and glue.
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Why does blue soothe our senses? Blue holds 
the shortest wavelength of any color in the 
visible spectrum of light; this means that when 
sunlight passes through the atmosphere, blue 
wavelengths are scattered more widely by 
molecules, and thus, the color blue appears 
more often in nature than any other.
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2  Delvaux ©2013 Artists Rights Society 
(ARS), New York / SABAM, Brussels

3  Warhol ©The Andy Warhol Foundation 
for the Visual Arts/GreenLight
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Gullwings. A wave. From 
its perch on Lake Michigan, 
the inspiration for this 
astonishing structure is clear. 
As art captures intention and 
gesture, Calatrava's Milwaukee 
Art Museum embodies motion 
in steel, glass and concrete. 



19



Net Effect Two: 
25cm × 1m planks 
B701–Pacific 

Net Effect One: 
50cm × 50m square 
B602–Pacific

Interior: Milwaukee Art Museum
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Net Effect One: 
50cm × 50cm squares 
B601–Atlantic  
B602–Atlantic 
B603–Atlantic 

Net Effect One: 
50cm × 50cm squares 
B601–Pacific  
B602–Pacific 
B603–Pacific 
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Without  
Blue, There's 
No Green

Try as you might, you will be 
hard-pressed to find a perfectly 
straight line in nature — certainly 
not in the undulating raw 
power of our oceans and seas. 
Although he designs within the 
exacting dimensions of squares 
and planks, product designer 
David Oakey found inspiration 
and synergy while creating Net 
Effect, a collection that reflects 
the beauty of our largest natural 
resource.

“I heard Dr. Sylvia Earle on the 
radio. She was so passionate 
about the plight of the ocean, 
I bought her book — and her 
concerns really clicked with me. 
Most of the time, when we talk 
about sustainability we mean 
the land, the problems that fossil 
fuels have caused. But the oceans 
are equally important. If we 
don’t take care of them, all we do 
on the land won’t make any 
difference.” David Oakey



Net Effect Two: 
25cm × 1m planks 
B701–Pacific 
B703–North Sea 
B703–Driftwood

Net Effect One is 
a collection of three 
textures, showcasing 
that precise moment 
when the sea foams 
into the shore.

Net Effect Two is 
a collection in our 
new skinny plank 
format that captures 
the fluidity of water, 
even in linear 
patterns, with texture, 
color and pattern.
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Net Effect One: 
50cm squares 
B601–Black Sea 
B602–Black Sea 
B603–Black Sea
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Net Effect One: 
50cm squares 
B601–Atlantic 
B602–Atlantic 
B603–Atlantc
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Net Effect Two 
25cm × 1m planks 
B702–North Sea 
B702–Atlantic
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Waste Nets to Yarn
Making Waves

The launch of the Net Effect collection is a poignant reminder that beautiful design goes beyond 
product, to the story behind it. Net Effect, and the simultaneous expansion of the Net-Works 
program, have only been possible because a tightly interwoven human network, spread around 
the globe, worked together to build something new. These co-innovators have brought forth 
all of the ingredients necessary for true synchronistic design – creating a beautiful product line 
while simultaneously empowering a community and restoring our oceans and seas.

Pictured: The damaging 
results of waste nets thrown 
into the ocean, compromising 
the local marine life. 

Collectively, we're working 
with people and  
organizations from the US, 
UK, Italy and the Philip-
pines –many of whom 
had never before met – to 
collaborate and deliver real 
results.

Oakland, California 
Dr. Sylvia Earle 
Undersea Explorer, 
Aquanaut & Author

London, England 
Dr. Nick Hill 
Net-Works Project 
Manager, Zoological 
Society of London (ZSL)

London, England 
Ms. Miriam Turner 
AVP, Co-innovation, 
Interface

LaGrange, GA 
Mr. David Oakey 
Owner of David Oakey 
Designs, an exclusive 
designer for Interface

Arco, Italy 
Mr. Giulio Bonazzi 
CEO, Aquafil

Jao Island, 
Bohol, Philippines 
Mr. Amado Blanco  
Local Project Coordinator, 
Net-Works

Danajon Bank, 
Bohol, Philippines 
Mr. Julius Sabal
Seaweed Farmer 
and Community 
Banking Member

DESIGN
Mr. David Oakey  

What first inspired the Net
Effect collection?

I listened to author Sylvia Earle for nearly 
an hour on the radio and she really moved me. 
I listened to her speak about the importance 
of sustainability — the importance of not just 
taking care of land, but the ocean.

How are you inspired by
conservation?

One of the most important parts of our design is 
biomimicry and learning from nature. But the 
ocean has become a dumping ground — an  
endless waste bin that people can put things in, 
and think they’ll never see them again. We are 
joining in to get awareness and acknowledge 
that we have a problem.

How has the color blue inspired
the Net Effect line?

We are hardwired as humans to respond to the 

colors we see in nature and blue is one of the 
most popular. Blue communicates calmness and 
tranquility. Architects continue to move towards 
bringing nature indoors. In our research it was 
also found to be growing across the fashion 
world.

Have you seen any trends in
consumer culture changing?

Looking at waste, the trend of bringing  
reclaimed materials into spaces is growing all 
around the world. There is an acceptance in the 
consumer market to seek out products that are 
recycled. In this young generation, we are  
starting to see a shift — from wanting more 
new stuff to sustainability, enlightenment, and 
thinking about the world in a different way.

INSPIRATION
Dr. Sylvia Earle

Why is the ocean so important?
There is water without life throughout the uni-
verse, but nowhere is there life without water. 
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Right: Bernie harvests waste
nets from mangroves on the 
Danajon Bank; the nets will later 
be transported to Aquafil. 

The ocean holds 97% of Earth’s water and, not 
surprisingly, embraces about 97% of the bio-
sphere. Without the ocean, Earth would be as 
bleak and barren as Mars. No blue, no green.

So why aren't people taking
better care of it?

If people understood that the ocean is the 
cornerstone of Earth’s life support system, they 
might care that the chemistry of the ocean is 
changing owing to what we are putting into it 
and taking out of it. Half of the coral reefs have 
disappeared in half a century.

And about sustainability?
First, it is necessary to understand that our 
economy, health, security—and life itself— 
depends on respecting the natural systems that 
make our lives possible. Finding an enduring 
place for ourselves within those systems is the 
key to sustainability.

What hope do we have to
reverse this?

I regard this as the “sweet spot” in time. Never 
before have we been able to see ourselves in 
perspective in ways now possible, to  
communicate knowledge as rapidly and  
effectively, to connect data, see patterns, make 
projections, build on accumulated history to  
anticipate the consequences of our actions. 
Never again will there be a better chance to act 
on this knowledge to save what remains of the 
intact natural systems that keep us alive—and 
restore those that have been damaged.

INDUSTRY
Mr. Giulio Bonazzi

Why did Aquafil develop a
recycling capability?

Working with Interface has been an inspiration 
from the very beginning. First, I was motivated 
by the words of Ray Anderson at the Maui 
Interface celebration for its 25th anniversary. 

He told the story of how Interface was betting 
on sustainability as a new business model and 
something that was going to change the way 
we think about supply chains and the way we 
set our goals. After this, working closely with 
Interface on a global level has been a big drive 
for Aquafil to start growing worldwide. Still 
today, Aquafil plays side by side in the market 
with Interface and other major clients, always 
making improvements in technology, research, 
design and sustainability.

How does the recycling process work?
With the ECONYL® Regeneration System, 
an innovative industrial process has been  
developed. It allows us to produce nylon 6 from 
various waste sources. The plant is fed with  
pre-consumer waste, like scraps from the  
industrial process of nylon, and post-consumer 
waste from end-of-life products, including 
fishing nets, fluff from used carpets and textile. 
The result is 100% recycled ECONYL® nylon 
with the same quality and performance as virgin 
one. 

What excites you about
working on this project?

Of course, we get the chance to recover waste 
material that perfectly fits our ECONYL® 
Regeneration System. But what really excites  
and motivates us is that we foster societal 
change among the fishers of the Philippines 
while improving their everyday conditions. It is 
not only a revolution in business or in  
supply chain, it is a whole change in mentality 
that involves suppliers, communities, producers 
and the final customers. 

ACTION
Ms. Miriam Turner

What sparked the idea?
We saw a chance to design a new way of 
sourcing fishing nets for Aquafil and, in  
doing so, create an inclusive business 







Pictured: Member of 
Nassingin island community 
in the Philippines weighs bags 
filled with discarded nets.33

model that would benefit vulnerable coastal 
communities. Then we found out that Oakey 
was designing a collection inspired by Sylvia 
and the oceans. It all came together! 

How did the idea come to life?
It may seem a little crazy that a commercial  
carpet tile company has ended up working 
with the fishing community on a remote, 
double-barrier reef. But that's the beauty of 
seeing design as more than just product. Co-
innovating with experts from lots of different 
disciplines has been brilliant; together we've  
re-imagined what the value chain could 
look like. Sustainability is the mother of all 
collaborations after all.

Talk us through the journey of the nets.
After the nets are collected in communities, 
they are baled and shipped to Aquafil. They 
are mixed together with all kinds of other waste 
nylon, including our own carpet fluff, and 
transformed into 100% recycled yarn that 
we use in many of our products. The squares 
and planks are beautiful — and so is the story 
behind them. 

What does the future hold
for Net-Works?

This is a brand new stream of recycled material; 
one with a social story, almost like "fairly traded" 
coffee. Our vision is to work with ZSL and 
Aquafil to expand this sourcing program as far 
and wide as possible and grow this inclusive 
supply chain. This is only the beginning.

CONSERVATION
Dr. Nick Hill

Where did you look for nets?
We explored many options and ended up 
focusing on the remote communities in and 
around Danajon Bank — one of only six 
double-barrier reefs in the world, and one of 
the most important marine ecosystems in the 
entire Pacific Ocean. Species found all over the 
Pacific are thought to have first evolved here. In 

an ecosystem as delicate and important as the 
Danajon Bank, discarded nets are incredibly 
destructive, and villagers are very poor by our 
standards. So we knew starting the program 
there could have a big impact.

Why did you, and ZSL, first
get involved with Net-Works?

Conservation often involves working with poor 
communities, but we rarely see opportunities 
to link conservation with new income 
generation. We’re excited that Net-Works does 
both. Connecting conservation and business 
is the way to make programs like Net-Works 
sustainable in the long term.

Do you think that Net-Works is working?
Yes! There’s a lot of ocean out there, but 
we've worked hard to get it right first on 
Danajon Bank, and we are proving that the 
model can stand on its own two feet and provide 
community benefits.

What are the long term benefits to
local communities?

Recycling the nets has conservation benefits, 
that’s a given. But by taking an inclusive 
business approach we've done more. 
Community banks have been set up so that 
income—including payment for the nets—can 
be kept safe. This means people can save income 
or take loans or micro-insurance in times of 
need to support their families. That's a real 
legacy.

PARTNERSHIP
Mr. Amado Blanco aka "Madz"

What is your role in the
Net-Works project?

I do a lot of coordination, contacting the 
right people, choosing the right communities. 
Because when you start something new that 
has not been tried in other places before, you 
need to do it in an area where you have the 
right support systems where you have the 
right partners.
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What is the most important
part of this program?

I think it is about changing minds! It’s about 
changing perspectives on plastics. So with 
Net-Works and with the support we are 
getting from Interface, we are coming close 
to setting up a platform where we can educate 
people about the complications of not 
discarding plastic waste properly. 

Can you see the potential in
growing this program?

As soon as people hear about Net-Works, they 
immediately stop throwing their discarded nets. 
Right now, we are close to collecting 9 tons of 
nets from all the 26 sites we are operating so 
far. We are setting up a platform for educating 
local communities about improperly discarding 
plastics… changing minds and perspectives. I 
have yet to find a community that is not willing 
to work with us.

COMMUNITY 
Mr. Julius Sabal

How important is the sea for you, and
the people of your community?

I was born on the sea. We get a living from 
the sea. That’s a challenge for me, to protect it. 
That’s why I wanted to join organizations like 
Net-Works and COMSCA (a local community 
bank established through the program). I 
can do a good deed not only for my family, but 
for everyone. 

What are the benefits of 
community banking?

The most important part is it really helps my 
children’s education. It gives allowance and 
important school supplies. Life is not so difficult 
because I had savings for my children. 

What is your opinion about
the future?

Me, my expectations to my children, I want 
them to finish their study. I don’t want them 
to be like me — because sometimes, just like 
with my parents before, we don’t eat lunch. 
That’s why I dream that my kids finish their 
study. I look forward to being part of a group 
that helps my family.
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